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The issue of the development of creative entrepreneurship is extremely relevant at the current stage of the functioning of the national economy. Subjects of creative entrepreneurship are part of the innovation infrastructure, which unites institutions and organizations of various forms and covers the entire innovation cycle - from the generation of a scientific and technical idea to the implementation of an innovation. Recently, creative entrepreneurship is gaining more and more weight and significance as a result of ensuring the possibility of creating, conducting and improving modern business processes through the formation of creative ideas on an innovative basis.
Creative entrepreneurship is one of the most innovative sectors of the economy, a driving force for the development of society, which contributes to better integration of a person into society. Its characteristic features are: mobility, seasonality of economic activity and project-based. As practice shows, creative entrepreneurship is implemented mainly in such areas as publishing, design, fashion, crafts, architecture, visual arts, music, performing arts, cinema, radio, television, photography, video games, digital media, festival and exhibition management, creative spaces and IT solutions for creative initiatives. Creative entrepreneurship includes all types of economic activity that require a creative approach and the search for new non-standard solutions. A creative innovative idea provides a sustainable competitive advantage to the subject of entrepreneurial activity and creates prerequisites for achieving commercial success.
Facilitation of creative entrepreneurship in Ukraine is still not a widespread phenomenon. The first national creative entrepreneurship facilitation programs date back to 2015. One of the first large-scale creative entrepreneurship facilitation programs in Ukraine is the international program "Creative Enterprise", launched by the British Council and the British innovation agency Nesta, which is implemented with the support of the British Council in Ukraine, the consulting company PwC and the economic development agency PPV Knowledge Networks. The "Creative Enterprise" program is designed for novice entrepreneurs with no more than 2 years of business experience and future entrepreneurs who have a formed idea for their own creative business.
Facilitation of creative entrepreneurship in Ukraine in modern conditions does not have a complex and systematic nature and, first of all, involves providing information and consulting support to business entities that are already implementing their creative ideas or have such intentions. Popular forms of informational and advisory support for entrepreneurs are trainings, seminars, conferences, forums, master classes, individual consultations of accredited facilitators, etc. According to the participants of the facilitation programs, the best form of support for creative entrepreneurship is trainings, which most effectively help participants realize their ideas.

However, it should be noted that the above-mentioned problems, in particular, complicated access to financial and credit resources, prompted the subjects of creative entrepreneurship to independently search for alternative options for financing economic activity. For example, the use of crowdfunding platforms has recently become increasingly popular. Crowdfunding platform – public financing or community financing (from English Crowdfunding, crowd – "community, group, crowd", funding - "financing"), cooperation of people who voluntarily pool funds and other resources to support other people or organizations. In the future, sponsors may receive financial compensation from the authors. Crowdfunding is revolutionizing the way small businesses find the capital they need and simplifying the traditional model of small business financing. In our opinion, crowdfunding is in most cases a technology of social financing through the Internet. Crowdfunding realizes the financial resources of society and ensures the use of the financial potential of the population in innovative, industrial, cultural projects, etc. There are many types of crowdfunding, including donation-based crowdfunding (a crowdfunding campaign in which there is no return of financial funds to investors and contributors, close in nature to fundraising), reward-based crowdfunding (a crowdfunding campaign that involves the presence of individuals who contribute to the entrepreneurial activities in exchange for remuneration), equity-based financing. However, it should be noted that despite the search for backup opportunities, the problem of improving the current legislation and state systems in order to facilitate the access of creative entrepreneurs to financing remains extremely urgent.
Taking into account the above and relying on foreign experience, we can conclude that creative small entrepreneurship is a promising direction of entrepreneurial activity in Ukraine. It was found that the list of the main problems of the development of national creative entrepreneurship includes: the complexity of economic activity as a result of basing the latter on unique, unique and original ideas that have no analogues, which causes high degree of risk; complicated access of creative entrepreneurship subjects to financial and credit resources; unsatisfactory level of state support for creative entrepreneurship due to misunderstanding and non-acceptance of its specificity; discrepancy between the level of remuneration in the creative industry and the volume of products (services) sold, which leads to an increased size and level of expenses compared to other areas of business; institutional restrictions on trade, in particular export operations.
