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Marketing Digitalization of business subjects
The digital transformation of the economy and other spheres of social life opens up new opportunities for the formation of competitive advantages, revenue generation, value creation and overall effective development of entrepreneurship. These development reserves are primarily associated with the emergence of such new technologies as: advanced analytics; Artificial Intelligence; robotics; process digitization and software automation; cloud computing, Internet of Things, mobile devices, etc.

Digital technologies allow business entities to develop e-business (especially e-commerce and e-commerce) and new types of business practices (in particular, crowdfunding, crowdsourcing, crowdcasting, crowdlending, crowdinvesting), to create virtual enterprises. Integrated mobile applications, digital integration with cloud services, predictive people analytics, augmented reality, artificial intelligence serve effective personnel management. Thanks to the use of online platforms, digital applications and other systems, business entities can significantly change the approaches to the promotion and sale of products to customers, namely, reduce personal contacts and form new formats of interaction. This will avoid long chains of intermediaries, speed up transactions, reduce transaction costs and time and money for product delivery [1].

Marketing activity of business entities is one of the main directions of ensuring economic efficiency, security, competitiveness, financial stability and strategic development of the country. As a result of the spread of NTP and the development of innovative technologies in the business environment, there is a need to use various information technologies, in particular digital technologies, and to improve the marketing policy of business activities.

Thus, Shostak L., Bilyo I., Mykytyuk E. believe that "Instability of the business environment, the latest events in the world and the economy encourage the business elite to accelerate the digital transformation of business models. It is the digitalization of business processes that allows to ensure the flexibility of the entire activity of the enterprise, and also allows to obtain stable competitive positions of the business in the future" [2, p. 247].

"The creation of a modern digital space and the corresponding infrastructure is beneficial for everyone: citizens, businesses, and external investors. ... The path to the digital economy and digital society of Ukraine lies through the internal market of production and most importantly - the use and consumption of information, communication and digital technologies, the formation of consumers (citizens, businesses, the state) motivations and needs for digital technologies" points out G. Sokolova [3 , with. 94].

Kraus N. and Holoborodko O. point out that the digital era changes the approach to doing business, as well as the requirements for the information technologies used: marketing, sales and service management systems; telephony and messengers; document management and personnel management systems; accounting systems and many other corporate applications [4].

Gamalii V., Minko A., Romanchuk S. point out that the implementation of digital technologies is appropriate in marketing product policy, namely innovation policy, when introducing a new product to the market. The use of digital technologies will significantly speed up the delivery of goods to the market, make this process more flexible and much more efficient [5, p.155]. Scientists Belikova O., Fomichenko I., Shashko V., Nikolayeva Yu. claim that digital marketing is a new stage in the evolution of marketing, noting that marketing plays a key role in the digital transformation of an enterprise. The work of marketers with client data makes marketing a unique tool for managing digitalization" [6, p. 133].

One of the modern and relevant trends of social reality is the growth of the level of knowledge and the development of new technologies capable of transferring information faster, thereby forming a growing share of services in the economy. [7, p. 1007].

Digitalization covers business in all sectors of economic activity, that is, not only in the information and telecommunications sector, but also in basic industries, agriculture, construction, etc.

The digital economy is a type of economy where the key factors (means) of production are digital data: numerical, textual, etc. Their use as a resource makes it possible to significantly increase the efficiency, productivity, value of services and goods, to build a digital society. Consumers of digital technologies are all - the state, business, citizens" [8].

New digital methods of processing and using information become the main source of increasing the effectiveness and efficiency of marketing activities. In the conditions of informatization of society, the Internet and other digital channels are changing the forms and methods of marketing activity, becoming an impetus for the emergence of a new form of marketing activity – digital marketing [9, p. 365].

In modern conditions, everything changes rapidly and the level of existing Internet technologies for conducting business is insufficient, as new digital communication channels appear with a wide range of opportunities for promoting products or services. Currently, existing knowledge and skills in Internet marketing may not always be enough, since the development of the latest technologies has led to the emergence of an innovative type of marketing activity - digital marketing.

Marketing always evolves together with consumers, so business structures must be aware of the importance of digital technologies, which are now rapidly spreading and at the same time become the basis for the emergence of new ways of business promotion.

The use of digital marketing technologies in the economic activity of business entities will provide them with an increase in the volume of sales of products and services within the country and will facilitate access to international markets.
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